}

“@context”: “https://schema.org/",
“@type”: “Website”,
“name”: “Digital Marketing”,
“brand”: “Noble Dynasty Info”,
“offers”: {
“@ptype”: “Offer”,
“price”: “3499.00",
“priceCurrency”: “USD”

}
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<script type="application/1ld+json”>
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schema.org

<head>
<script type="application/ld+json”>
// Your schema markup JSON code here
</script>
</head>
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What is Structured Data? A Complete Guide
to Formats, Rich Snippets & Tools

Structured data is a crucial part of modern SEO and web development. Whether you’re managing an e-com-
merce website, blog, or photography business, understanding structured data can help improve your search
engine visibility, enhance click-through rates, and deliver richer user experiences.

In this article, we’ll explore:

e Whatis structured data?

e What are the different structured data formats?

¢ What are rich snippets and why do they matter?

¢ Whattools can you use to implement and test structured data?

What is Structured Data?

Structured data refers to organized information formatted in a way that search engines like Google, Bing,
and Yahoo can easily understand. It uses a specific vocabulary to label elements on a webpage — such as
products, reviews, events, people, and organizations.

When you implement structured data on your website, you’re essentially helping search engines interpret
your content more accurately. For example, if you’re displaying an event on your site, structured data can
tell Google the event’s name, location, time, and price, allowing that information to appear directly in search

Structured data is written using a standardized format such as JSON-LD, Microdata, or RDFa.
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Structured Data Formats

There are several structured data formats used to mark up content, but the most widely used are:

e JSON-LD: A JSON script placed in the page header. Recommended for structured data implementation.
RDFa: Marks up items and their values on a page using typeof and property HTML attributes.
Microdata: Marks up items and their values on a page using itemtype and itemprop HTML attributes.

1. JSON-LD (JavaScript Object Notation for Linked Data)

¢ Recommended by Google.

e Lightweight and easy to implement.

e (Can be added within <script> tags in the page header or body.
e Keeps markup separate from HTML.

Example:

<script type="application/ld+json”>

“Ddcontext”: “https://schema.org”,

“@dtype”: “Webdeisnger”,

“creator”: “Noble Dynasty Ifo”,

“description”: “Webdesigner and Digital Marketing by Noble Dynasty Info in
Chennai.”
}

</script>
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Structured Data Formats

There are several structured data formats used to mark up content, but the most widely used are:

2. Microdata

HTML-based.
Embeds structured data directly within HTML tags using itemtype and itemprop attributes.
More complex and harder to manage than JSON-LD.

Example:

<div itemscope itemtype="https://schema.org/Photograph”>

<span itemprop="creator”>Noble Dynasty Info</span>

<span itemprop="description”>Digital Marketing in Chennai.</span>
</div>

3. RDFa (Resource Description Framework in Attributes)

A W3C recommendation.
Uses HTMLS5 attributes to mark up data.
Mainly used in academic or enterprise-grade websites.
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What are Rich Snippets?

Rich snippets (also known as enhanced results or rich results) are search results that include additional
information derived from structured data.

Organic Rich Features

e Branded Knowledge Panel

Displays on the right side of Google search results, showcasing business name, logo, photos, reviews, and
contact details when structured data is implemented correctly (using LocalBusiness schema).

e Google Map Pack

Shows your business in local map results with directions, contact info, and reviews. Triggered by local SEO
and consistent NAP (Name, Address, Phone) data via structured markup.

e Similar Places List

Appears below your business listing, helping users discover businesses with related services or categories
nearby.

Sponsored Rich Features (Paid Integration)

e Google Ads (Top & Bottom)

Paid ad placements that appear above and below organic search results. While not part of schema markup,
Google Ads benefit from strong structured data to improve relevance and Quality Score.
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e Shop on Google

Appears for product-related searches when a merchant feed is connected to Google Merchant Center and
enriched with schema markup (Product, Offer, etc.).

e Google Flights

For travel-related businesses (e.g., agencies or aggregators), integration allows listings to appear in the dedi-
cated flights section. Requires additional APl and feed setup with Google.

Knowledge Features Media Features
e Shows quick answers right on top e Shows images in a group or sliding gallery
e Gives detailed info in a box (Knowledge Graph) e Plays videos right in search results

e Highlights important parts of a page (Featured Snippet) ® Displays latest news stories
e Shows related Tweets
e Ranks apps you can download
Vertical Organic Results * Listsjob openings
e Shows star ratings for products, reviews, and recipes
e Displays product price and availability
e Lists upcoming events
e Shows website path (Breadcrumbs)
e Links to important pages (Sitelinks)
* Provides a search box inside results
e Shows popular contentin a carousel
e Suggests related searches
e Shows common questions people ask

Chapater 4 - Quick Guide Schema Markup Page No:- 6



Instead of just showing a title and meta description, rich snippets may show:

Example:

<div itemscope itemtype="https://schema.org/Photograph”>

<span itemprop="creator”>Noble Dynasty Info</span>

<span itemprop="description”>Digital Marketing in Chennai.</span>
</div>

e Ratings and Reviews

e Productimages

e Eventdates and locations
¢ Price and availability

e Author or publisher details
¢ Video thumbnails
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Structured Data Formats

There are several structured data formats used to mark up content, but the most widely used are:

Why Rich Snippets Matter:
e Improve visibility in SERPs.
¢ Increase CTR (Click-Through Rate).

¢ Help users get more information before clicking.
Example:

Arich snippet for a photography event might look like:

Digital Marketing — Noble Dynasty Info
4.5 (120 reviews) -+ 315,000 onwards : Kolathur, Chennai

Google pulls this data from your structured markup. No markup = no rich snippets.
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Structured Data Tools

Several tools are available to help implement, test, and troubleshoot structured data:
1. Google Rich Results Test

e URL: https://search.google.com/test/rich-results
e Tests whether a page is eligible for rich snippets.

e Detects errors in structured data.

2. Schema Markup Validator

e URL: https://validator.schema.org/
e Official tool from Schema.org to validate any structured data syntax.
3. Google Search Console

e Tracks performance of rich results.
e Shows indexing issues related to structured data.

e Provides enhancement reports.
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Structured Data Tools

Several tools are available to help implement, test, and troubleshoot structured data:
4. Schema.org

e The main vocabulary hub.
e Offers detailed documentation and examples for every type of structured data.
e URL: https://schema.org

5. Plugins (For WordPress)

e Yoast SEOQ, Rank Math, and All in One SEO offer easy ways to add structured data.

e Useful for blogs, local businesses, and service providers.

Conclusion

Structured data is not just a “technical SEO” feature — it’'s a communication bridge between your website
and search engines. By implementing the right structured data format (preferably JSON-LD), you enhance
your site’s ability to appear with rich snippets in Google’s search results.

For photographers, event planners, or local businesses like RBS Photography in Chennai, structured data
can bring massive visibility advantages by showcasing event times, pricing, reviews, and more — right inside

the search listings.

Start small, validate your schema, and scale gradually. The benefits in traffic and engagement will follow.
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